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VOL. 80 Engines roar as a fluorescent-colored racing car flashes past in an instant. A racetrack where blistering speed,
NOROO Quarterly Magazine searing heat, and relentless vibrations push everything to the limit. To demonstrate and further enhance the per-
AUTUMN . 2026 formance of Water-Q, its waterborne automotive refinish paint, NOROO Paint launched the “Water-Q E-Rain Rac-

ing” project, using motorsport's extreme conditions as a proving ground. NOROO Paint’s coating technology and
E-Rain Motorsport’s racing expertise came together to push the boundaries of technology. We follow the action
from that day, from thrilling overtakes to a podium finish.

N FE R, DGR 2R R R RIS HR AT, AR, &, RIZURE B L IR 1L 3 2 €58, NOROOIR RN S EH AR FHA RN K 1
TREN Water-Q IIPERE, B3I T DURIRIASE TN R FinE MR8 Water-Q E-Rain Racing”3iH, NOROOIRKHEIRAH]
H9PREHIR 5 E-Rain MotorsportfFE4= 250 3R, PRARBOARMIR, EROEIBIINE S 5 R &% EORAE—ILI(T—FR
(57— SR H e Bt

SPECIAL THEME = TECHNOLOGY AT FULL SPEED

04 VIEWFINDER TECHNOLOGY RACING ALONGSIDE THE RACE CAR
EHRE—ERBRAR

08 INTERVIEW COATED WITH TECHNOLOGY BUILT FOR SPEED
M AMEE, FRLRE

o0
noroo peopLE (Il

]_0 HIGH FIVE WHERE EVERY BEGINNING COMES TOGETHER YOUTH NOROO
NOROO NEW EMPLOYEE ONBOARDING PROGRAM 2026

F—FH8, #FHBRFETT YOUTH NOROO
2026ZENOROO%T 5 T A BRI

14 FOCUS ON NOROO 1 WHERE RESEARCH GROWS INTO JOY
PN I NAN: D el b DR

18 FOCUS ON NOROO 2 A DAY OF FINDING ANSWERS WITH OUR CLIENTS
A DAY IN THE LIFE OF JEONG HONG-YOON, ASSISTANT MANAGER,
SALES TEAM 2 AT NOROO R&C

EEF—RISRERN—X
NOROO #inihs Bl 2RI T HAN—K

22 NEWS BRIEFING




=)' [TECHNOLOGY AT FULL SPEED] - VIEWFINDER 04
- -

Technology Racing Alongside the Race Car

Racing cars tear through the air as they speed across the circuit under the cover of darkness. On the rain-soaked track
after a full day of downpours, one car immediately catches the eye among the racers flashing past, its body adorned
in striking fluorescent colors. It was Round 5 of the 2026 O-NE Superrace Championship, held at Everland Speedway in
Yongin on August 22. Making its debut that day, the Water-Q E-Rain Racing car took to the circuit in its commanding
colors with a special mission: to put the performance of NOROO Paint’s Water-Q waterborne automotive refinish paint
to the test under real racing conditions.
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WATER-Q, BUILT TO WITHSTAND THE EXTREME

Water-Q is NOROO Paint’s eco-friendly waterborne automotive refinish paint brand. Com-
pared with solvent-based paints, it reduces hazardous emissions and fire risks. Even so, the
market still demands proof of waterborne paints’ workability, price competitiveness, and du-
rability. To demonstrate these qualities through real-world results, NOROO Paint developed
the Water-Q E-Rain Racing project. The company entered into a sponsorship agreement with
E-Rain Motorsport and applied Water-Q directly to a race car competing in the TOYOTA GA-
ZOO0 Racing 6000 Class, the premier category of the Superrace Championship.

The resulting Water-Q E-Rain Racing car stood out from the moment it came into view. Rac-
ing cars in Korea are typically wrapped with film bearing sponsor logos and graphics, but the
Water-Q E-Rain Racing car was painted instead, giving it a smoother surface and a vivid,
glossy finish. At the racing team’s request, NOROO Paint researchers developed a striking
neon green and yellow color scheme using fluorescent pigments. The result was a racing car
so vivid that it could be recognized instantly even from the distant grandstands. The colors
were so eye-catching that even the track announcer remarked on how beautiful and distinc-
tive they were.

NOROO Paint chose racing for more than simply showcasing vivid colors. Motorsport presents
one of the harshest environments an automotive coating can encounter. Cars sustain aver-
age speeds of around 200 km/h and can reach top speeds of 250 km/h, repeatedly subject-
ing the vehicle bodies to intense vibration and impact. Stones and debris kicked up from
the track and cars ahead strike the painted surface, while intense heat from the engine and
brakes is transferred to the body. During pre-race testing, temperatures around the engine
were measured at up to 270°C.

NOROO Paint turned this punishing environment into a proving ground for Water-Q's technol-
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ogy. The circuit served as an ideal test bed for evaluating prop-
erties such as stone-chip resistance—the coating film'’s ability to
withstand impacts from stones and debris flying at high speeds—
as well as adhesion, heat resistance, and color retention. Before
and after each race, the team compares the vehicle’s color val-
ues using a colorimeter and checks the coating film for peeling
or damage. Any unexpected issues become valuable data for
improving future products. The Water-Q E-Rain Racing project
is designed not only to demonstrate the product’s strengths, but
also to identify its limits and use those findings to develop an
even better product.

Alongside the meticulous preparations for technical validation,
the team also had reason to celebrate its performance in the final
of Round 5 of the TOYOTA GAZOO Racing 6000 Class. In the 36~
lap race on the 2.538 km track, soaked by rain throughout the
day, Water-Q E-Rain Racing driver Kim Moo-jin finished third and
earned a place on the podium. The neon-colored car that had
commanded attention on the circuit made its striking presence
felt once again at the podium.

EXPERIENCE THE THRILL, TOGETHER WITH TECHNOLOGY
The NOROO promotional booth was bustling with activity be-
yond the circuit. The Mobility Technology Team and Digital Mar-
keting Team handed out bottled water promoting Water-Q), while
an IONIQ 5 coated with Water-Q was also on display, drawing
the attention of visitors. Many stopped to take a closer look at
the vivid colors and paint quality they had seen on the racing car
and took photos in front of the vehicle to capture the moment.
The Mobility Business Division also hosted a Water-Q Perfor-
mance Day, inviting representatives of major auto body shops

and their families. Guests received merchandise
packages and food, and joined a group photo dur-
ing the grid walk, where they could step onto the
circuit and see the racing car and driver up close.
Rather than simply hearing about the product, they
could see a vehicle coated with Water-Q firsthand
and experience the race for themselves. This is the
essence of sports sponsorship—the product itself
races alongside the brand logo, the technical team
evaluates the results, and customers witness the
process on site. It is a new form of communication
that goes beyond product descriptions by sharing
the full technical validation process with customers.

Starting with Round 5, NOROO Paint will continue to monitor the
condition of the coating film, changes in color, and real-world
application performance throughout the remaining races. The
accumulated data will be used not only to further enhance prod-
uct performance, but also to provide domestic customers with
more objective technical information and, in the future, to serve
as supporting evidence of Water-Q’s competitiveness in over-
seas markets.

On a circuit where speed, heat, impact, and vibration never let up,
Water-Q has entered one of the harshest driving environments
imaginable. Now, it is racing alongside the car, putting its poten-
tial to the test. A race that drives one technological advance into
the next—that is the real race for Water-Q E-Rain Racing.
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Coated with Technology Built for Speed

Even in the darkness of the night race, the Water-Q E-Rain Racing car stood out unmistakably in vivid neon green and
yellow. Behind those striking colors lies coating technology engineered to maintain its performance under the extreme
conditions of motorsport, together with the racing team’s expertise in building a faster, more refined race car. We spoke
with Lee Chai-ki, Head of the Mobility Technology Team at NOROO Paint, who oversees the development of automo-
tive refinish coatings, and Yoo Kyung-sa, CEO of E-Rain Motorsport, a motorsport veteran with 35 years of experience,
about how this distinctive racing car came to life.
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STRIKING COLOR, But for Lee Chai-ki, what matters even more is the performance be-
PROVEN TECHNOLOGY hind the striking color. One property of particular interest is stone-chip
“At the beginning of the project, we pro- resistance—the coating film’s ability to withstand impacts from stones
posed bold colors like those used on and debiris flying at high speed. In races where cars reach speeds of
supercars such as MclLaren. But E-Rain up to 250 km/h, repeated impacts are severe enough to leave count-
Motorsport, returning to the top class of less marks even on windshields and headlights, making the circuit an
Superrace after a long absence, wanted ideal proving ground for stone-chip resistance.

something even more eye-catching. After “We wanted not only to demonstrate Water-Q’s strengths, but also
careful consideration, our technical team to see firsthand where the product’s limits lie under such harsh condi-
chose fluorescent pigments. We created tions. The goal of this project is to inspect the coating film after every
several samples by combining yellow with race and, if any issues are found, use those findings to further improve
NOROO Paint’s signature green, and af- its performance.”

ter consulting with the racing team, we fi-
nalized the vivid gradient color scheme,”
recalled Lee Chai-ki. The team had only
about a month to develop fluorescent
pigments, whose durability and physi-
cal properties are more difficult to ensure
than those of conventional pigments. The
researchers worked late nights, overtime,
and weekends, and ultimately succeeded.
“At the circuit, | heard the broadcasters
say, ‘The colors are really beautiful, and
the car will be easy to spot in the night
race.’ Seeing how clearly the car stood out
even from a distance made all the hard

work feel worthwhile.”

SMOOTHER AND FASTER:
THE TECHNOLOGY OF AUTOMOTIVE COATINGS
Yoo Kyung-sa had a clear reason for asking for

such a bold color from the outset. With E-Rain Mo-
torsport returning to Superrace’s top class after
a long absence, he wanted the team to make its
presence unmistakable.

“Since we were making our return, we needed a
strong visual statement. | know the researchers
worked day and night to develop this color in such
a short period of time, and | would really like to
thank them for their efforts,” said Yoo Kyung-sa.
Drawing on 35 years of experience in motorsport,
Yoo has a clear view of what a racing car’s paint
finish needs to deliver: minimal added weight, re-
sistance to damage, and strong visual impact. For
those reasons, he emphasized that paint offers
distinct advantages over wrapping.

“Film cannot fully reproduce the depth and rich-
ness of color that paint can create. Wrapping can
also result in uneven edges or lifting during appli-
cation, whereas paint preserves the natural lines
of the bodywork. And the faster the car goes, the
more a smooth surface like this can help reduce
aerodynamic drag.”
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The collaboration is not expected to stop at the vehicle’s exterior.
Yoo said that during the off-season, the team plans to extend the
painted areas to the car’s interior as well, while also exploring how
to apply coatings to different materials based on their specific
characteristics.

NOROQ's expertise in monitoring changes in color and coating
conditions has come together with E-Rain Motorsport’s knowl-
edge of speed and vehicle dynamics in a single car: Water-Q E-
Rain Racing. With bolder colors and even greater speed ahead,
the next chapter of Water-Q E-Rain Racing is one to watch.

BIREY, BiRR

“TE R, B T2 1R WR A USSR R BB &, ENFRIT
AR Super Racemm A ZEHFHIE-Rain Motorsport /7 H A ES | A
BB, 230 FRBEUE, BT ERBIBER T 5OEH0R, FFNOROOK
WAREMESR O 5 B A S, FI0E T 2RI, H 528 £ A0, SEARC H
P H AR B, 2 B B2 U N R 1% 5, hERiE, 5 mpuRHAE b, ZOE
FHER RN AR A A E E &, TR AL — A RN B
SEOMFEAN SRE R 8, 27 LUk, BRERINTER T & “TEEA T S5 1% A
PRV E B ARES, (R T RIFFEE . BRI ERMNT OB
IR, RO Z BIHY3E TS 3 T [EHR S

SR, ZER B A B EIYR A R T IV IERE, AR R 2 “hia S
M7, BIRIR A @5E R T SR YR TRIRE ) o TE RS IR 2508 B Y
FEHA, PR R R K E SR S = A K B XE, RIS E 2
R HEHENAER G,

“UEEHIWater-Q LR IEREAYFIR, FA AR SE BHIA S RIEAN ™ wr 4t
THIRBRFTTE, fH7 LB G R EIRBURAS, — B R BUIRE (I — S 4 TR —
A EARTE N EiRS —,”

BEIRE, EHRERRERAR

Yoo Kyung-sap\—FHAamt 2k R FlE H #YBC 6, R KRR, K9 bE i
AERSuper Racefw @228, MAAELA N/ T BHEEFIRRYETS,

LR, “BEREHT SR, BhTZ DU SRS e A, HIE R T R A
W& HEX— 52, TR R BB B R E55, —E BRI R RS,

e EISEREDHINFER, FBRERENEAEEEWIINE EE
AR/ N R B SZ, [FIR R EEREIR S | WALk, DR I, AR RS A A T AR A
BEAZ L,

“ EARME ST 2 LA AT 22 R HA B (52 JTURK, M L At TS AR R R BE
MR FEElGE, (EiREE ] LUR L2 I ZE B ISR, TR, SR REEE
B FRERZESE A,

R EEFHAR LT EFHNIL BT, HEIEREREEET BEEE
TN, HET N AN R MR L A R 5 25,

NOROO % F R 52k, E-Rain MotorsportMl % EZ =AY E
5%, FOFNER 540 RKICR T “Water-Q E-Rain Racing 53X %% -,
FA1h“Water-Q E-Rain Racing”fYRHFINHBNEL, BiRFE LIERE H AV, 3
PR B 9,



NOROO PEOPLE ﬁ HIGH FIVE 1 O

Where Every Beginning Comes Together
YOUTH NOROO

NOROO NEW EMPLOYEE ONBOARDING PROGRAM 2026

NOROO Group held its new employee onboarding program from July 20 to 24 at the YBM Training Center in Hwaseong.
The program brought together new employees who joined in the second half of 2025 or later, giving them time to
share the group’s vision and core values, build work-related skills, and communicate with one another. Although the
participants came from different affiliates and roles, they spent four nights and five days together, building a founda-
tion for moving forward in the same direction.
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LAYING THE GROUNDWORK FOR A NEW BEGINNING NOROO emblem they had all created together was
“Wow! So beautiful!” “Looks amazing!” On the final day placed before them. Completed in vivid colors under
of the new employee onboarding program, participants a clear blue sky, the emblem showed YOUTH's energy
burst into expressions of admiration when the YOUTH and NOROQ's diverse values at a glance. At that mo-

ment, five days of passion from 52 participants across six affiliates came to-
gether in the emblem’s ten letters.

The 2026 program began with a session on understanding the core values
of the NOROO Way. Through group company introductions, product training,
and QES training, participants learned about NOROQO's businesses and com-
petitiveness. Business manners and new employee mindset training also gave
them a chance to review the fundamentals expected of working professionals.
Training to build work-related capabilities followed. In the hands-on session
using generative Al, participants learned how to apply Al effectively to actual
work. Through Work Smart and reporting skills training, they studied efficient
ways of working and the essentials of effective reporting. Training sessions on
workplace communication, self-leadership, and followership gave participants
time to reflect on the mindset needed to work as part of an organization. An
introduction to the group company labor union also helped broaden their un-
derstanding of organizational culture.

Alongside the lectures, participants exchanged ideas, solved problems, and
naturally experienced collaboration through games, discussions, and other
activities. Learning and thinking together helped them build a shared un-
derstanding step by step, laying the groundwork for common values as col-
leagues. The emblem activity on the final day turned those shared moments
into a single symbol.

TEN LETTERS REFLECTING NOROO VALUES

“The successful painter Pablo Picasso once said, ‘Imagination is the starting
point of everything. Before beginning any work, imagine it with all your heart.
Everything you imagine becomes reality.’ | hope you will create an emblem as
you imagine the future you will build with NOROO.” The final activity at the
training center was the “Core Value Internalization Emblem” session. To open
the session, the instructor introduced Picasso as an artist known for constant
change and a youthful sensibility, encouraging participants to think about the
meaning of the activity.

Following the instructor’s guidance, participants in each group imagined how
to express the core values through a single letter. They then gathered ideas,
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sketched their designs, and added color. As each group explored different ideas, laughter
filled the classroom. Laughter and applause continued as participants came forward to pres-
ent the emblems that showcased each group’s creativity.

“Our group expressed the behavioral norm ‘lead change and take action independently’
through sprouts and a tree in the letter U. Like a tree that grows strong even in harsh con-

”

ditions, we also hope to keep growing.” “We represented the behavioral norm ‘see things

through with tenacity and consistency’ through grass that continues to grow even when

” o«

stepped on, a deer, and a strong pine tree.” “To express the behavioral norm of diversity and
respect, where different ideas and personalities come together to create one NOROO, we
gathered ideas from each group and drew them inside puzzle pieces.” Participants praised
one another’s creative ideas and playful expression, reflecting once again on the NOROO
Way behavioral norms through the emblem they had created together. In the group photo
taken in front of the emblem, participants wore some of their brightest smiles from the train-

ing program.

NOROO SET TO SHINE IN MANY COLORS

The final part of the onboarding program was a tour of the NAC Hwaseong Plant. Participants
toured the production site and observed how products are made. The visit also gave them a
firsthand look at the plant’s technical capabilities, broadening their perspective on their work.
Over five days, participants gained a deeper understanding of NOROO and built connections
with colleagues with whom they will continue to grow. As they communicated and worked
together during the program, new employees from diverse backgrounds strengthened their
sense of identity as NOROO members. Like the YOUTH NOROO emblem completed in every-
one’s colors, each day shared with new NOROO members will make NOROQO's future shine
even brighter.
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Kim Hyun-soo, Senior Associate,
Sales Team 2,
NOROO Auto Coatings

Oh Se-yeong, Senior Associate,
Financial Planning Team,
NOROO Chemical

Oh Wan-ju, Assistant Manager,
Support Team,
NOROO Holdings

It was a great opportunity

to meet people from other
affiliates during the training
program. Among the sessions,
the P.R.E.P reporting method
left the strongest impression
on me. | think | can put what |
learned to good use in verbal
reports going forward.

The training gave me an
opportunity to think deeply
about accurate communication
and learn how to respond
more effectively in different
situations. Since NOROO
Chemical is located in Ansan,
| rarely have opportunities

to meet people from other
affiliates, so | was very happy
to meet everyone through this
program.

As | approach the end of my
first year with the company, the
training gave me a chance to
reflect on my time so far and
recharge through new learning
experiences. | especially
enjoyed bonding with my
team members during the quiz
activities. | hope to cherish the
connections | made through
this program.

Lee Ji-han,
Assistant Manager,
Sales Team 2, NOROO R&C

Ham Seok-woo, Assistant
Manager, Business Management
Team, NOROO Coil Coatings

Kim Min-ju, Senior Associate,
Color Support Team,
NOROO Paint

Jeong Dong-ho, Assistant
Manager, Americas Team,
NOROO Paint

The training helped me
reestablish my mindset as a
member of NOROO. | often
work with related companies,
so | was happy to meet
everyone and build a personal
network. | hope we can keep
meeting regularly.

Meeting people from other
affiliates and getting to know
them during the training

gave me a sense of unity as a
NOROO member. The training
content was directly relevant
to my work, so | think applying
each lesson will help me keep
growing.

The business manners training
left the strongest impression
on me because | can apply

it directly to my work. | think

it will also be very helpful in
my work. | was grateful for

the opportunity to meet new
employees from across the
group in one place, and it was
wonderful to build camaraderie
with them.

Meeting everyone as new
employees helped me deepen
my understanding of the
affiliates and the group as

a whole. It also gave me
valuable connections for future
communication. The program
also gave me a chance to
reassess and refresh my
mindset and attitude toward
work.
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Where Research Grows into Joy

Melons, watermelons, and tomatoes carefully grown by THE KIBAN researchers find a special destination once their
research role is complete. THE KIBAN shares crops harvested during its research with children at Shinseng Children’s
Home in Anseong. The children get to taste fruit from a range of varieties, while the researchers enjoy sharing the re-

sults of their work. A small seed marks the beginning of a warm story of sharing at THE KIBAN.
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A CONNECTION GROWN THROUGH RESEARCH HARVESTS
THE KIBAN first connected with Shinseng Children’s Home af-
ter coming across a sponsorship pamphlet. Established in 1951,
Shinseng Children’s Home is a child welfare facility where 34 resi-
dents, ages 3 to 24, currently live together. Located in a remote
part of Anseong that is difficult to reach without a car, the home
became a place THE KIBAN chose to support over the long term.
THE KIBAN shares crops grown directly by its researchers as part
of variety development. Developing new varieties involves trial
cultivation and harvesting of many different crops. Wanting to
put the carefully grown produce to good use, THE KIBAN began
sharing the harvest with Shinseng Children’s Home. After this
year’s harvest, they delivered around 15 to 20 melons and water-
melons in June, followed by four boxes of tomatoes in July.

The wide range of varieties makes the sharing even more special.
Boxes sent to Shinseng Children’s Home included more than the
familiar muskmelons commonly found in stores. Children could
also try melons with white skin, red flesh, crisp textures, or the dis-
tinctive aroma of cantaloupe varieties. Ahn Jong-moon, Head of
the Research Institute, explained, “Most people usually encounter
muskmelons at the market. At Shinseng Children’s Home, the chil-
dren can compare different colors and shapes in one place while
tasting several varieties. | think the experience gave them a new
perspective on fruit.”

MORE TO TASTE, MORE TO DISCOVER

Whenever fruit from THE KIBAN arrives at Shinseng Children’s
Home, a spontaneous “fruit party” begins. The children get to
sample different varieties, comparing their colors, aromas, and
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textures along the way. Teachers at Shinseng Children’s Home
have shared enthusiastic feedback. “The children already eat
many kinds of fruit, but THE KIBAN's produce is popular enough
for them to ask for it again after trying it once. They especially
liked the cherry tomatoes because the flavor was different from
what they were used to.” The melons also drew surprised reac-
tions, with children saying, “I've never tasted a melon this good
before.”

Their responses provide valuable feedback for the research-
ers. Developing a good variety means balancing many differ-
ent qualities. Researchers consider appearance, sweetness, and
texture, along with the consistent size and quality needed for re-
liable cultivation on farms. Seeing people taste the crops they
have carefully developed and respond so positively gives the re-
searchers another way to recognize the value of their work.

Lee Yun-mi, Senior Associate in the Research Planning Team re-
sponsible for ESG initiatives, said, “l find it especially rewarding
when | see photos of the children happily enjoying the produce
our researchers have carefully grown.” She added that the shar-
ing felt even more meaningful knowing that the research harvests
could become a warm memory for someone. Kang Sun-woo, a
researcher on the Cucurbit Research Team, compared sharing to
the seeds he works with every day. “A seed starts out tiny before
growing into a wonderful fruit. Perhaps sharing and happiness

work the same way, starting small and gradually growing. | hope
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the children can discover new crops for themselves,
find them interesting, and experience a little happi-
ness along the way.” Ahn Jong-moon, Head of the
Research Institute, also expressed his hopes for the
children. “Seeing and tasting the crops firsthand
will probably stay in their memories for a long time.
It could help them become future customers and
even spark an interest in crops or influence their
career choices.”

GROWING GREATER VALUE THROUGH SHARING

Sharing research harvests shows how research
and social contribution can be connected. Senior
Associate Lee Yun-mi said, “There is real meaning
in seeing research harvests move beyond internal
use to benefit the local community.” A small seed
planted for research can grow into a new variety. Its
harvest can also become an enjoyable experience
for someone else. The sharing program is one of
several ESG initiatives THE KIBAN continues to pur-
sue. THE KIBAN purchases rice-straw compost from
local farms and supports community events, while
internally reducing the use of disposable products
and producing eco-friendly merchandise—putting
ESG into practice in its daily operations and across

the local community.

THE KIBAN also plans to take its sharing efforts a step further.
THE KIBAN recently learned that Shinseng Children’s Home need-
ed seedlings to tend a garden with the children. Senior Associate
Lee Yun-mi also said, “We are looking beyond simply delivering
harvested fruit. We are also considering ways to provide seed-
lings or cultivation support, giving the children an opportunity
to grow and harvest crops themselves.” From its research results
to small efforts for the community and environment, THE KIBAN
continues to turn its work into something of even greater value.
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A Day of Finding Answers with Our Clients
A DAY IN THE LIFE OF JEONG HONG-YOON, ASSISTANT MANAGER, SALES TEAM 2 AT NOROO R&C

A wide variety of chemical materials is essential in industries ranging from automotive and shipbuilding to electrical
and electronic equipment, semiconductors, and displays. NOROO R&C specializes in developing and supplying ad-
vanced materials—including coating resins, adhesives, electronic materials, and other functional materials—to cus-
tomers across these industries. As an assistant manager in Sales Team 2, Jeong Hong-yoon works closely with clients
in the electrical and electronics, electronic materials, and advanced materials sectors. He identifies their needs and
coordinates the entire process, from product development and production to delivery. He describes his workday in
simple terms: “A day of finding answers together.”
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UNDERSTANDING CLIENT NEEDS—BROADLY AND THOROUGHLY
“The main product | handle is the resin used to manufacture copper-
clad laminates (CCLs). CCLs are essential materials used in the produc-
tion of printed circuit boards. They require excellent heat resistance
and favorable dielectric properties to ensure stable performance in
high-temperature environments while minimizing electrical signal loss.
With the recent growth of the artificial intelligence and high-perfor-
mance computing markets, demand for these advanced materials is
also increasing. We develop and manufacture materials tailored to
these evolving requirements and supply them to our clients.”

Jeong went on to explain the electronic materials he oversees, as well
as NOROO R&C'’s broader portfolio of advanced materials. Because
the company offers such a diverse range of products, its sales profes-

sionals need a broad understanding of the technologies behind them.
To keep his knowledge up to date, Jeong follows the latest industry
news, attends seminars with the technical team, and visits exhibitions

. . . . . 2E.ABUHEAREFER
and trade fairs to learn about emerging technologies and identify po- B R CCL CBSRAR) R B COL
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tential business partners. This groundwork has also helped the team SHI/EPCE (BVHIE B ) YL LR, BB B it
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a week, he drives to Chungcheongbuk-do or
Gyeongsangbuk-do for in-person meetings.
Before each meeting, he reviews the progress
of ongoing development projects and consid-
ers the client’s personality and interests. “When
you build a strong relationship, it becomes
easier to find solutions when challenges come
up. That's why | make an effort to understand
each client and spend plenty of time talking
with them.” Jeong builds strong, trusting rela-
tionships with clients by remembering details
such as their hobbies and recent events in
their lives and engaging them in meaningful
conversations. On the technical side, he con-
siders client needs and market trends from a
broad perspective, using those insights to an-
ticipate the next steps.

BRIDGING CLIENTS AND PRODUCTION

Sales involves much more than promoting
products and securing orders. “Sales profes-
sionals are involved in every stage of the pro-
cess—from submitting production requests
and checking schedules to coordinating ship-
ments and logistics and managing receivables
after the sale,” Jeong said. When an urgent
request comes in, he arranges the delivery
himself. On several occasions, he has loaded
20-kilogram cans into his car and personally
delivered them to clients.

The biggest challenge arises when a client’s
requirements conflict with production con-
straints. “Clients may want something right
away, but there are times when that simply
isn't possible from a production standpoint.
The key is finding the right balance between
the client’s urgency and the realities of pro-
duction.” Instead of simply saying, “We can’t
do that,” Jeong presents realistic timelines
and alternatives, translating complex internal
circumstances into clear, easily understand-
able information for clients. Over time, he has
learned to communicate difficult messages in
ways that clients can more readily accept—for
example, by saying, “This request may be dif-
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ficult to accommodate,” or “Given the current circumstances, this is

the earliest deadline we can meet.”

When he first joined the company, even this kind of business language
was unfamiliar to him, so he began by studying business terminol-
ogy and gradually learned how to communicate effectively through
emails and reports. He also accompanied senior sales colleagues on
client visits, carefully observing how they communicated and conduct-
ed themselves. “I made a real effort to learn from the way my senior
colleagues spoke and carried themselves.” Working with experienced
colleagues on the production floor presented another challenge. This
prompted him to spend more time there, gaining a deeper under-
standing of the working environment and building stronger relation-
ships to foster effective collaboration. “They have 10 or even 20 years
more experience than | do. Even though | often have to make difficult
or demanding requests, they always do their best to accommodate
me. I'm truly grateful for everything | have learned from them.”

These experiences have shaped Jeong’s approach to bridging the
perspectives of clients and internal teams.

THE POWER OF A SIMPLE “WELL DONE”

For Jeong, trust lies at the heart of sales. He makes every effort to
keep his commitments to clients and respond quickly and accurately
when issues arise. He believes one of the defining aspects of sales is
working closely with clients—listening to their needs and finding solu-
tions. Rather than simply selling products, he approaches his work as
a process of solving problems alongside his clients.

That mindset, combined with the collective efforts of everyone in-
volved, ultimately translates into tangible results. Clients make de-
tailed requests not only about product performance and delivery
schedules, but also about the various quality standards that must
be maintained throughout the production process. Recently, Jeong
worked closely with the production team to adjust the concentration

of a specific substance to meet a client’s stringent requirements.
Their efforts resulted in a product that met the required speci-
fications and proceeded to mass production and actual sales.
Jeong smiled with pride as he said, “What | find most rewarding
is identifying a material that meets a client’s requirements and
seeing it through the entire process, from development to mass
production.” What remains with him longest, however, is a simple
word of encouragement. He particularly remembers occasions
when someone who rarely expresses appreciation sends him a
short message saying, “Thank you for your hard work.” He also
recalls the deep sense of accomplishment he felt after working
with a supplier to resolve a technical issue for a client and suc-
cessfully complete the project. The client told him, “Thank you.
Let’s continue doing great work together.”

Even in his fifth year with the company, Jeong says he still has
much to learn. His goal is to grow alongside his clients and es-
tablish himself as a sales professional specializing in advanced
materials. In particular, he hopes to stay up to date on devel-
opments in the semiconductor and electronic materials markets
while continuing to explore new markets and opportunities.
“Sales brings new challenges and demands every day, but | be-
lieve that finding solutions together with clients is what makes the
work most rewarding,” Jeong said. Rather than finding answers
on his own, Jeong listens closely to clients and works with the
technical and production teams to develop solutions. Today, as
always, he heads out to meet clients with his essential sales tools:
a notebook and a laptop.
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Biobased Cleaners for Semiconductors and Other Advanced
Industries Earn USDA's Highest-Level Environmental
Certification

NOROO HOLDINGS

BIOBASED CLEANERS FOR SEMICONDUCTORS AND
OTHER ADVANCED INDUSTRIES EARN USDA'’S HIGHEST-
LEVEL ENVIRONMENTAL CERTIFICATION

NOROO Holdings, the holding company of NOROO Group,
has demonstrated its global technological competitiveness
through advances in its eco-friendly biobased materials
business. The NAUSOL® line of cleaning products, formu-
lated with the company'’s proprietary eco-friendly bio-based
material, 3-hydroxypropionic acid (3HP), has received cer-
tification under the US Department of Agriculture’s (USDA)
BioPreferred Program for its 100% biobased content. The
certification is awarded following rigorous testing and veri-
fication of a product’s biobased content.

With this certification, three NAUSOL products—NAUSOL
EHA, NAUSOL CRC-1, and NAUSOL D-Cleaner Plus—have
been certified as having 100% biobased content (“Product
100%") and may now display the USDA Certified Biobased
Product label.

The products are used as high-performance, high-safety
cleaners designed for use in semiconductor manufacturing
and other advanced industries. They are gaining attention
as eco-friendly alternatives to conventional chemical sol-
vents since they combine cleaning efficiency, chemical sta-
bility, and ease of use.

Building on this internationally recognized certification,
NOROO Holdings plans to expand the supply of customized
eco-friendly solvent solutions to customers worldwide and
further strengthen its next-generation biobased materials
portfolio in line with its ESG management strategy.
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NOROO Holdings and NOROO Paint & Coatings Take Proactive
Action on Biodiversity Conservation and ESG Disclosure
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NOROO HOLDINGS AND NOROO PAINT & COATINGS
TAKE PROACTIVE ACTION ON BIODIVERSITY
CONSERVATION AND ESG DISCLOSURE

NOROO Holdings and NOROO Paint & Coatings are step-
ping up their efforts in biodiversity conservation and nat-
ural capital disclosure, two issues emerging as key priori-
ties on the global ESG agenda.

NOROO Holdings announced that it has joined the Task-
force on Nature-related Financial Disclosures (TNFD)
Consultation Group of Korea in a proactive response
to increasingly stringent global requirements for sup-
ply chain due diligence and sustainability disclosure.
The group is a national coalition established to support
implementation of the TNFD framework. Through its par-
ticipation, NOROO Group is strengthening its disclosure
capabilities while actively considering joining the TNFD
initiative.

Biodiversity is increasingly becoming important in major
ESG assessments conducted by organizations such as
the Korea Institute of Corporate Governance and Sus-
tainability, CDP, and EcoVadis, as well as in supply chain
assessments conducted by major customers including
Hyundai Motor, Kia, and Doosan. Biodiversity is also ex-

pected to become a key component of disclosure stan-
dards developed by the Korea Sustainability Standards
Board and the International Sustainability Standards
Board. The relevant requirements are expected to be fur-
ther clarified at the 17th Conference of the Parties to the
Convention on Biological Diversity this October.

As part of these efforts, NOROO Group is also expand-
ing its field-based ecosystem conservation activities. Re-
cently, employees at the company’s Anyang site joined
the Anyang-Gunpo-Uiwang Federation for Environmen-
tal Movement in an initiative to create shelters for otters
along Anyangcheon Stream. NOROO Group has carried
out habitat conservation activities for boreal digging
frogs, a Class Il endangered species, around Anyang-
cheon Stream and Gwanaksan Mountain and gold-
spotted pond frogs, also a Class Il endangered species,
in the Hwaseong Wetlands. Following recent sightings
of otters—a Class | endangered species and designated
Natural Monument—in Anyangcheon Stream, the group
is now supporting practical measures to protect the local
ecosystem. A NOROO Holdings official said, “Biodiversity
conservation is both a long-term undertaking requiring
company-wide participation and an area of innovation
directly linked to business stability. We will continue to
expand our biodiversity initiatives in response to external
requirements and build a robust framework for natural
capital disclosure.”
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NOROO HOLDINGS AND NOROO PAINT & COATINGS
MAINTAIN “A” RATINGS IN SUSTINVEST ESG ASSESSMENT
NOROO Holdings, the holding company of NOROO

AUTUMN . 2026

Group, and NOROO Paint & Coatings (“NOROO PAINT"),
its key chemicals offiliate, both received “A” ratings in
Sustinvest's ESG assessment for the first half of 2026.
Sustinvest is one of Korea's three major environmental,
social, and governance (ESG) rating agencies. Sustinvest
awards an “A” rating only to companies ranked within
approximately the top 20.8% of their performance across
environmental, social, and governance criteria.

Both companies have maintained their “A” ratings for six
consecutive years, with no downgrades in the semian-
nual assessments conducted from 2021 through the first
half of 2026. The results demonstrate their long-term risk
management capabilities and operational stability amid
increasingly stringent ESG assessment criteria. In particu-
lar, NOROO PAINT ranked 27th among companies with
assets of at least KRW 500 billion but less than KRW 2 tril-
lion in the first-half 2026 assessment, earning a place on
Sustininvest’s list of “ESG Best Companies” for the first
time. Since the first half of 2024, Sustinvest has selected
and announced 100 ESG-leading companies listed in Ko-
rea, grouped by asset size: 50 companies with assets of
KRW 2 trillion or more, 30 with assets of KRW 500 billion
or more but less than KRW 2 trillion, and 20 with assets
less than KRW 500 billion. NOROO PAINT ranked among
the top 30 after receiving consistently high scores across
all three ESG areas. Its environmental achievements in-
cluded developing coatings made from biobased raw
materials and reducing carbon emissions from manufac-
turing processes. Its social initiatives included supporting
local communities and creating a safe working environ-
ment, while its governance efforts included board-led
responsible management and transparent shareholder
return policies.

A NOROO Holdings official said, “This achievement re-
flects the collective efforts of all our employees to en-
hance shareholder value and build a sustainable future.
As an ESG leader, we will continue to fulfill our social re-
sponsibilities and reduce carbon emissions.”

NOROO#ZER% - NOROO;®¥I#2 FESUSTINVEST ESGiF(di“A%”
TE8E = KESG (R85, M AEAIR) &N M2 —BISUSTINVEST AT
920264 E4FESGITHELR"H, EFZR/ATINOROOZEB BB BIRA
A5 %O FEFRATINOROORK A B R B IIIKRIF AR SUSTIN-
VESTX AT (B) (it (S) . AEAE (G) AERIMMLF. HE281£920.8%
B T AR
ARATT2021EFE2026%F F P EES P E— RGP — Rt RIWE
P, RO ERIT AR ESCIHEAT A B R 18, X—HM R BLUFARRAR
AKX EENAEREN A ENL N AR R 20265 4 FT(E
1, NOROOARKHE R F=MIE50001ZFH T L EF 2R ZE AR M Rl R
HE 5827, BRET S SUSTINVESTIEIEM “ESG BEST Companies (ESGER{E
k) ”o SUSTINVESTF 20245 E4 4GS, UEE EHATANR, IREFH
1R QB 128 7T ES0R . 5000128 T E 25128 730K & T 500012857520
) 183 | SMESGEIBHIE AL o NOROORKHEMFF & B AEME KN
R R SES RRR I BORHEEINE (B) MM MR STt R HEEMITER
2WHIMIFE (S) UEZ2ANPOMNRILENEHN R AREIREES (G)
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NOROO PAINT & COATINGS

NOROO PAINT & COATINGS SHOWCASES AEROSPACE
SEALANT TECHNOLOGY AT ONE OF THE WORLD’S TOP
THREE AEROSPACE EXHIBITIONS

NOROO Paint & Coatings (“NOROO PAINT”) participated
in the 2026 Farnborough International Airshow, one of the
world’s three leading aerospace exhibitions, where it show-
cased its domestically developed aerospace sealants to
an international audience and expanded opportunities for
collaboration with aerospace companies and organizations
worldwide.

Held at Farnborough Airfield in the UK, the Farnborough In-
ternational Airshow is one of the world’s premier aerospace
exhibitions, bringing together more than 1,400 companies
and organizations from over 40 countries. Together with the
Paris Air Show and Singapore Airshow, it is regarded as one
of the world’s top three aerospace exhibitions.

NOROO PAINT participated in the Korea Pavilion organized
by the Korea Aerospace Industries Association. Alongside
members of the Korea Aviation Materials Development Al-
liance, the company showcased the excellence of Korea’s
aerospace materials technology. The exhibition provided
an opportunity to present the results of the “Development
and Demonstration of Super-Gap Sealant Technologies for
Aerospace and Defense Applications,” a project supported
by the Ministry of Trade, Industry and Energy, and to expand
opportunities for collaboration with international aerospace
companies.

At the exhibition, NOROO PAINT unveiled an aircraft-grade
polysulfide sealant, one of the project’s key outcomes, dem-
onstrating its technological capabilities in aerospace mate-
rials. The sealant is designed for use in aircraft fuel tanks,
fuselages, and metal joints. It offers essential performance
characteristics required for aerospace applications, includ-
ing fuel resistance, high-temperature durability, and corro-
sion protection. Through the exhibition, NOROO PAINT high-
lighted the performance and potential applications of its
domestically developed aerospace sealant while expanding
opportunities for collaboration with international aerospace
companies and organizations.

Aircraft sealants are high-value, critical materials that help
maintain airtight seals and structural durability in aircraft.
Their development requires advanced technical expertise
and rigorous quality verification. The global aerospace seal-
ant market continues to grow, driven by increasing aircraft
production and rising demand for maintenance, repair, and
overhaul (MRO) services. However, a small number of global
companies continue to dominate the market, and Korea has
historically relied heavily on imported products.
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NOROO Paint & Coatings Showcases Aerospace Sealant
Technology at One of the World’s Top Three Aerospace
Exhibitions

Against this backdrop, NOROO PAINT used its participation
in the Farnborough International Airshow to demonstrate the
competitiveness of Korea’s aerospace materials technology
and establish a foothold for entering the global aerospace
market and expanding its supply network. The exhibition
also allowed the company to present R&D achievements
from a government-supported super-gap technology de-
velopment project and assess their commercialization po-
tential in the global market. NOROO PAINT also expanded
its network with global aerospace and defense companies,
strengthening the foundation for future commercialization
and market expansion.

A NOROO PAINT official said, “The Farnborough Inter-
national Airshow gave us an opportunity to showcase our
aerospace sealant technology to leading global aerospace
companies and explore a range of potential partnerships.
We will continue to invest in R&D and advance our technolo-
gies to lead efforts to localize critical materials for the aero-
space and defense industries while strengthening our com-
petitiveness in the global aerospace market.”

NOROO;R ¥R IR B IR AT

NOROOSHEIERIABERAREMA=AEFMEMKXBER LETMZE
MR EHREAR
NOROOARKRMBER AT BMER=AEGRMEMKRBR R —NEER
P EMZEMXE LSS (Farnborough International Airshow) 20267, A%
K ERAEE B EBRARARNMEMKRBIK, I KT 52 WMEM
Kl RALEIEHETREM
ARETEEFNHENNTERTEMMEMKXBURR R TERNENE
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NOROORKEARBY S £, AT 7 AN R E— BT RERHR
PRI, BI T MR AR I A0 R AR S0 27 535 A T 2 S8
B AN EBEAHOS, AEREREMNBROTIAM. TR
B 1 % B A NOROOREHE L RHLENB T RASBEBE EHAF
BT BB RS EAR A TEY, A T SEMRERE R
M2 ER A (R,

T M2 B 0T B R — PRI R 22 38 S AR A M B0 B M AR D A
L R AR TS, ABERTROFRORERF. SAT 2 RAZEE S
BRI AL MRO (47 1532, A1E) BRI, EIFAEH EBHAH IS
LK SAT, MO RER I ES, HEBHB—EAS KB R.
X —HHIFER, NOROORKEI SMELBERMENERASR, it
R RER T BENTHRMNEANES, it EEENEREHHN
T AR RTE T Eil. B0, ARBRRAERHHNE T B BB
SR TT £ RIS HOF 4 B, NBAA R R BV AL PTAE MR (£ T 2
. NOROORK BT A RBUART T BERANESN, T AT S
EFRERET A2 B AEME, #TNET KRR IAREN
ESE SR

NOROORKA % ALHT, “BMAREES EFAEMRERLS, LR
BNEHEFAZME LN ENOROOKE MMM ERBHBEA, 27
BEERMAENR", S, RIS RSHE, FERAEA, HLRNAZ
BT O MR E (L, IR EE R E SRS

NOROO PAINT & COATINGS PUBLISHES 2025
SUSTAINABILITY REPORT

NOROO Paint & Coatings (“NOROO PAINT”) has pub-
lished its 2025 Sustainability Report, highlighting its en-
vironmental, social, and governance (ESG) performance
and its vision for the future.

Now in its sixth edition, the report transparently discloses
the company’s strategies and progress toward building
sustainable competitiveness while strengthening com-
munication with stakeholders. The report underwent
third-party assurance by an independent organization
to enhance its objectivity and credibility. It also system-
atically presents key achievements across the environ-
mental, social, and governance pillars, supported by
quantitative metrics.

In this year's report, NOROO PAINT disclosed its progress
and performance on key ESG issues, including climate
action and greenhouse gas reduction, energy efficiency,
hazardous substance management, eco-friendly prod-
uct development and business expansion, enhanced em-
ployee health and safety, and sustainable supply chain
development.

Under the environmental pillar, the company disclosed
relevant performance data in its sustainability report and
participated in the CDP assessment to strengthen its cli-
mate response capabilities amid the growing importance
of climate action. The company also conducts life cycle
assessments to quantify the environmental impact of its
products throughout their life cycles. Based on these ef-
forts, NOROO PAINT is advancing the development of
eco-friendly products and enhancing its environmental
management system. The company is also accelerat-
ing progress toward “Green 2035,” its mid- to long-term
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NOROO Paint & Coatings Publishes 2025 Sustainability Report

environmental management strategy, by expanding car-
bon reduction initiatives, improving energy efficiency,
and developing eco-friendly technologies.

Under the social pillar, NOROO PAINT places top priority
on employee health and safety and carries out a range
of occupational health and safety initiatives. The com-
pany has also strengthened its management framework
for building a sustainable supply chain. NOROO PAINT
has established a supply chain sustainability manage-
ment policy and conducts ESG assessments and due
diligence while supporting corrective improvements to
prevent and manage ESG risks among its suppliers. The
company also operates a system for receiving and ad-
dressing supplier grievances, enabling it to manage ESG
risks systematically throughout its supply chain.

Under the governance pillar, NOROO PAINT has
strengthened training on corporate values and ethics
and conducted business ethics management workshops
for employees in key departments, including sales and
procurement. The company also participates in the Com-
pliance Program administered by the Anti-Corruption
and Civil Rights Commission, further strengthening its
business ethics and compliance management frame-
work. Through these efforts, NOROO PAINT is working to
enhance sustainable corporate value by fulfilling its legal
and ethical responsibilities, strengthening compliance
with anti-corruption laws and regulations, and improving
its internal control system.

A NOROO PAINT official said, “By highlighting a wide
range of achievements and initiatives resulting from
our ESG management efforts, this report offers greater
credibility and comprehensiveness. We will continue to
strengthen our sustainability management system in line
with global standards in areas such as climate action,
ethical management, and supply chain ESG, while ex-
panding transparent communication with our stakehold-

”
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NOROO PAINT & COATINGS LAUNCHES AlI-POWERED
COLOR MATCHING SYSTEM “SMARTTINT”

NOROO Paint & Coatings (“NOROO PAINT") has launched
“SmartTint,” an Al-powered, cloud-based color matching
system designed to significantly improve color matching
accuracy in automotive refinishing.

In automotive refinishing, even when the same color is
used, factors such as color values, metallic flake texture,
and reflective properties can produce variations in the
final finish.

SmartTint was developed to address these challenges
by analyzing not only color information but also flake
texture, a key characteristic of metallic coatings. While
conventional color measurement systems primarily rely
on color values and reflectance when searching for and
adjusting colors, SmartTint also incorporates particle
size data to deliver more precise color matching. This
enables the system to reproduce solid colors as well as
more complex finishes, including metallic and three-coat
colors, with greater consistency.

The measured color and particle data are analyzed using
an Al-powered color correction algorithm, which auto-
matically recommends the formulation that most closely
matches the target color. Following the initial automatic

correction, the “Smart Correct” feature recommends the
optimal tinting agent. Numerical and graphical tinting
guides also help technicians determine the necessary
color adjustments more intuitively. By reducing reliance
on technicians’ experience, shortening color correction
time, and minimizing rework, the system helps ensure
more consistent quality.

Because SmartTint is cloud-based, color measurement
data and correction results can be stored and shared in
real time, allowing technicians and dealers to collaborate
using the same information. The system also streamlines
workflows through Wi-Fi data transfer and uses accumu-
lated data to continuously improve color matching qual-
ity.

A NOROO PAINT official said, “SmartTint redefines the
color matching process through data and Al. It was de-
veloped to improve both accuracy and efficiency in au-
tomotive refinishing. We plan to continue integrating Al
technology across our coatings business to enhance our
customers’ productivity and ability to deliver consistent
quality.”

NOROO PAINT has applied Al technology across a range
of business areas, including apartment repainting simu-
lation services and Al-powered automated color mixing
systems. With the launch of SmartTint, the company is
extending its use of Al to automotive refinish coatings
and accelerating the digital transformation of the coat-
ings industry.

Al RA“SMARTTINT” L
NOROOREHEHEF A TBERANZERERF—-SmartTint, AIfE/S%E
BN AE TN ARERARERBEE.,
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KIBAN TECH

KIBAN TECH SUPPLIES GREENHOUSE SHADE COATING TO
JEJU FARMERS FOR SECOND CONSECUTIVE YEAR

KIBAN Tech has partnered with Daejeong Agricultural Coop-
erative in Jeju for the second consecutive year to success-
fully carry out a greenhouse shade coating support program
aimed at helping local farmers respond to the impacts of
climate change.

From late April through early May, KIBAN Tech and Daejeong
Agricultural Cooperative supplied shade coating products
and provided training to greenhouse growers within the co-
operative’s service area in Seogwipo, Jeju. Building on the
positive results of last year’s pilot program, this year’s ini-
tiative followed a more structured schedule. Going beyond
simple product distribution, the program was organized in
stages to ensure that farmers fully understood how to use
the coating. Representatives from approximately 40 farms
received product-use training at Daejeong Agricultural Co-
operative’s main conference hall. On-site demonstrations
were also conducted at selected farms, where the coating
was applied to demonstrate the technology and build con-
fidence in its performance. The greenhouse shade coating
was subsequently distributed to participating farms to help
them prepare for heat-related crop damage during the
summer.

Developed jointly by KIBAN Tech and the Rural Development
Administration, the coating is applied directly to the exterior
film of greenhouses. It provides excellent heat-blocking per-
formance, is easy to apply, and can also be sprayed using
drones. The product is suitable for a wide range of green-
house structures and forms a thinner coating layer than
comparable imported products. It is particularly effective in
preventing fruit cracking, a major challenge for late-season
citrus growers in Jeju during periods of extreme heat. The
product has been supplied to Inochio, one of Japan’s three
largest greenhouse companies, and exported to Thailand,
Australia, Mexico, and the Netherlands, demonstrating inter-
national recognition of its technological performance and
quality.

A KIBAN Tech official said, “Rather than simply supplying
products, we focused on providing customized solutions that
reflect Jeju’s unique climate and the needs of local farmers.
As last year's pilot program contributed to increased yields,

e A ™ = 1 .
KIBAN Tech Supplies Greenhouse Shade Coating to Jeju Farmers
for Second Consecutive Year

we will continue working closely with Daejeong Agricultural
Cooperative to build a genuine model of shared growth in
which technological innovation translates into stable in-
come for farmers.”

KIBAN TECH
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