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CONNECTING TECHNOLOGIES,
CREATING TOMORROW

NOROO's achievements do not end as a single outcome. Years of accumulated expertise have shaped a range of
innovative technologies that gain momentum toward a more promising future as they build on one another. This con-
vergence comes to life at the “NOROO New Technology and New Product Exhibition.” After years of intensive research,
affiliates across NOROO gathered to share their technologies and capabilities. The exhibition provided a clear view of
how far today’s technology has advanced, while opening discussion on the next stage of growth. Looking back on the
exhibition, we see a moment when different fields came together and began moving toward a broader future.
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Connecting Technologies, Opening Tomorrow

2026 NOROO NEW TECHNOLOGY AND NEW PRODUCT EXHIBITION"

The "2026 NOROO New Technology and New Product Exhibition" was held at NOROO Anyang Plant Research Institute
from Apr. 22 to 24. More than a showcase of accumulated technology, the exhibition demonstrated how each tech-
nology is applied in practice and invited discussion on how each could advance. At the exhibition, NOROO members
introduced new technologies in person and pictured what NOROO can become in the years ahead.
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Al FOR TOMORROW, OPTIMAL TECHNOLOGY

FOR THE WORLD

The NOROO Group has continued R&D while steadily building
a broad base of technology assets, guided by a mid- to long-
term vision. Over time, a broader question came into focus. How
do individual advances work in real industries and actual sites,
and how can separate technologies connect across wider appli-
cations? The "2026 NOROO New Technology and New Product
Exhibition" was organized around four concepts with this direc-
tion in mind: Al Future Technology, Process Optimization, Core
Performance, and Surface Technology. The exhibition placed
greater weight on major research directions instead of focusing
on product introductions. A data-driven structure made the tech-
nologies easier to understand, with hands-on elements such as
specimens giving visitors a closer look at the products. Chairman
Han Young-jae visited the exhibition on the second day. Project
members explained the technologies in person and held a ques-
tion-and-answer session.

Al Future Technology opened the exhibition with NOROO Smart
Mix, NOROO Smart Color, and SmartTint. NOROO Smart Mix is
an Al color-mixing system that provides paint-mixing data to au-
thorized dealerships. The system reduces mixing design time by
more than 90% compared to the existing process, improving work
efficiency. NOROO Smart Color brings the apartment repainting
design process into an app. Color designs can be applied directly
to on-site photos, allowing customer feedback to be reflected in
real time. From there, Al handles repetitive tasks while designers
focus on more advanced work, maximizing sales capability and
professional expertise. SmartTint is a cloud-based color-match-
ing system with improved accuracy. The system combines a new
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colorimeter capable of recognizing the texture of metallic par-
ticles in automotive coatings, an optimized formula search, and
an enhanced color correction algorithm. The Mobility Technol-
ogy Team at NOROO Paint demonstrated SmartTint, describing
it as "a solution designed to reduce on-site color-mixing time and
paint consumption while improving efficiency and profitability."

The Process Optimization section opened with the Fast-Process
Waterborne Basecoat System, followed by 2-Tone Color Exterior
Film for Automotive, Simplified-Process Coating for LFl Method,
Peelable Paint, and Low-Odor Floor Coating System. A vehicle
hood with the new technology on display drew particular atten-
tion as visitors could see and touch the surface to feel the dif-
ference firsthand. For Peelable Paint made with Polyvinyl Butyral
(PVB) resin, removable samples allowed visitors to experience the
technology's strengths firsthand. Peelable Paint also uses recy-
cled resin, and it has received environmental certification; thus
making it an eco-conscious solution. The Low-Odor Floor Coating

System applies a solvent-exempt coating under the US Environ-

mental Protection Agency (EPA) regulations, giving

the technology greater competitiveness across a
wider market. As Chairman Han Young-jae listened
to each technical explanation, he asked how the
technology could be applied across other indus-
tries and fields; thus encouraging a closer look at
the potential for expansion.

OPENING THE DOOR TO CONVERGENCE AND
EXPANSION

Core Performance was followed by several tech-
nologies on display, including Multipurpose Un-
derwater Adhesive, Anti-static Cleanpoxy Lining,
Advanced Coating for 3rd-Gen Automotive Moni-
tor Panels, and Water-Wash Proof High-Viscosity
Structural Adhesive. Multipurpose Underwater Ad-
hesive delivers excellent adhesion and curing per-
formance on a wide range of materials, even at
room temperature or in underwater environments.
Anti-static Cleanpoxy Lining helps prevent fires
caused by static electricity and sparks. Anti-stat-
ic Cleanpoxy Lining uses a single layer of carbon
nanotubes with high electrical conductivity to se-
cure dispersion stability. The product is designed to
meet demand from the rapidly growing semicon-
ductor and data center markets. Advanced Coat-
ing for 3rd-Gen Automotive Monitor Panels helps
customers accelerate the development of new ve-
hicle models through core technologies such as ex-
cellent electrical insulation, material coverage, and
color expression. Water-Wash Proof High-Viscosity
Structural Adhesive is designed to help protect
passengers in a collision. It delivers outstanding

dispensing performance compared with competing products,
with the local sourcing of main raw materials further strengthen-
ing price competitiveness. With such technologies, NOROO Paint
continues to secure new customers and strengthen market com-
petitiveness.

Surface Technology closed the exhibition with Multilayer Digital
Print PCM, Cr-Free Matte Treatment for Gl Steel, Pattern MATT,
and other technologies. New technologies and products reflect-
ed the constant efforts of NOROO members. The developments
further strengthened market differentiation and competitive-
ness by maximizing three-dimensional texture, expressing a wide
range of images, and improving storage stability and workability
for global production environments.

With hands-on specimens and explanation panels showing the
name of each person in charge, the exhibition became a venue
for communication through questions and conversation. Chair-
man Han Young-jae focused on how the technologies could
connect and expand across different fields, adding depth to the
discussion through wide-ranging questions. After viewing the
exhibition, he shared words of encouragement. "The level of re-
search is extremely high, and every technology has strong poten-
tial as a major development theme. | am proud of everyone and
grateful for all your hard work," he said.

The exhibition opened the doors to future connections and
broader opportunities by sharing accumulated technologies. Go-
ing forward, the NOROO Group will accelerate this momentum,
expand synergy across technologies, and develop these efforts
into meaningful results in actual industrial settings.

BIXIRE| T K& KT, LEZFAPVB(Polyvinyl Butyral, JIGEEAE T 1)
MfE#Peelable Paint (AIHIFRIFAD , BUZIR AL TIRRIFES, ILS V& RES (R
HEARMEALE, Peelable Paint (RI#ERIARL AR A B AE A JF0RE, 3RS
IREEARSIATE, 2 —FOMREL L, Low-Odor Floor Coating System (RS
HIFFIRRMARTR) IR FI 22 E MR R (EPA) FUE RIEA T IA R, (8 BAE 5 Ry
G ARSI EERFE R KR AT A S IEOR PRI T 2 4, giAE
FORTEHMLP VAT 7 A 75 AR B, DU Y R,

AEMSEHRRZE

fECore Performance(#%DMERE) X, B T Multipurpose Underwa-
ter Adhesive (ZIIRE/K T AL . Anti-static Cleanpoxy Lining (Bi## e
IE IR E NRRED . Advanced Coating for 3rd-Gen Automotive Monitor
Panels (3 =REF TR FERE A S imRED LUk Water-Wash Proof High-
Viscosity Structural Adhesive (Ti7KHEE#EEEGEHEIR) SRR, Hrb, Multi-
purpose Underwater Adhesive (Z3ag/K T BRI BIETE iR Bk T ER

SUMMER . 2026 07

e

l'-' e

|2 '
>

g
\

B, MR SRR STEL R F AR 5 [E{E ; Anti-static
Cleanpoxy Lining (Fi#fe & #IAENRIRED REAAH LR
SEMER R EBRIUKE, PR T 0 BARENE, 7IA RO A
FEAIKAES | R RI KRBT, B — KA 08 I 2 24 il Podig K iy
PSR LT KAYF” i Advanced Coating for
3rd-Gen Automotive Monitor Panels (5 =R EEH TR
R T F iR k) FEfE sy R 4a 5k R Rl BT 55 77 DU
ERRINTFEROEARLT, FITrBIZ P HREHE 5 2 25T
& Water-Wash Proof High-Viscosity Structural Adhesive
(TR 7 375 v ol B2 S A ) S A R P 1 7 2 4 A il e IO o
PR NRL R, 5547, %= MU EB (R AT HERS
VeV MERE, T B = SR AR E = — D4 T 0%
T, R MRS AT RGNS i R LERR
%77, NOROO IREH MR FE -, 1A fi7585 77,

Surface Technology(REHA) EX EEET T Multi-
layer Digital Print PCM (Z BERBEETIRAM) . Cr-Free
Matt Treatment for GI Steel ( FEEFNEARMDEALIE T Z) L
FePattern MATT ( MESESCRANEE T.22) SRR, SCEEHTHOARA]
i o g AR, 2 EIR, R AHEFIREES
METAEFENE, (FE S S R IRAEF IR, H—oRt T g%
F 5757, FINHABL TNOROO G THRESS I AR,

RN AT 35 B RIS AYRE S DURORTE & T R A\
HITERR AR, B — MM RERS B A5 R IR A 5 A RAY T E 22 (A,
RS RKE OER TR Z AR X B SR EE T,
T2 MR AR, HE— R TR BN EE, S
MEERG, R KRR, “WIOKFIEE S, 8—TEAREER
EENIFR EHE, BN E RN R EE T, BRAKREEIR
i, HF DA, Y SR B — RN ORO O FIBA A
kT S EEAIEU,

AREREER B VRN ER B, AR
HEXG 2R BEVUEHIT T 8. Ak, BRI —
BB, HE— D IREERYI RN, FHERNEAE L bR
ST HAE X AR,



£52"] [CONNECTING TECHNOLOGIES] -« INTERVIEW 08

A Shared Step Toward NOROO's Future

NOROO PAINT RESEARCH DIRECTOR AHN JAE-BEOM SHARES THE STORY BEHIND
THE "2026 NOROO NEW TECHNOLOGY AND NEW PRODUCT EXHIBITION"

The "2026 NOROO New Technology and New Product Exhibition" served as an opportunity to review the current state
of technologies developed across the NOROO Group and explore how those technologies can connect and expand.
At the center of preparing the exhibition, NOROO Paint Research Director Ahn Jae-beom emphasized two directions:
connections between technologies and applicability. The following highlights explore how the "2026 NOROO New
Technology and New Product Exhibition" put both directions into practice:

HIEF{THY NOROOHIFKFE
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AN EXHIBITION TO SEE, DISCUSS,
AND APPLY

"In day-to-day work, opportunities to
learn about research and technolo-
gies from other aoffiliates are actu-
ally quite limited. But a technology's
value comes not only from develop-
ment, but also from real-world ap-
plication. A single technology can
create synergy as it is applied across
various fields. That is why each aoffili-
ate needs a clear understanding of
what other offiliates are developing.
We prepared this exhibition in the
hope that it would become a starting
point for such synergy."

Research Director Ahn Jae-beom
opened the interview by explaining
the core purpose behind the "2026
NOROO New Technology and New
Product Exhibition." The purpose was
"connection and expansion," a theme
emphasized throughout the exhibi-
tion. When Chairman Han Young-jae
visited the exhibition, his most fre-

quent questions were, "Where can this technology be applied?" and "Can this
technology be used in other markets?" Research Director Ahn expressed hope
that unexpected application ideas could emerge when NOROO members from
different fields view a single technology from new perspectives.

Making the exhibition easy to understand was essential, as the goal was to
help visitors follow different areas of research and technology more intuitive-

ly. "We brought together each company's achievements around technologies

developed over the years. Instead of simply listing a large num-
ber of technologies, we focused on creating an exhibition where
employees could see, discuss, and eventually apply what they
encountered. We wanted to show the direction of the NOROO
Group's technology and help visitors naturally imagine how sep-
arate technologies could connect and expand.”

BUILDING A STRONG FOUNDATION THROUGH

A TECHNOLOGY NETWORK

Manager Lee Kyung-hwa at the NOROO Paint Research Institute
said that the greatest effort went into clearly communicating the
main points of each core technology. "We spent about three to
four months preparing the exhibition. The process included se-
lecting the technologies, refining the explanations, and plan-
ning the overall display. With support from the Digital Marketing
Team, we strengthened the visual elements and created an exhi-
bition that balanced technical depth with clear communication,"
she said, expressing her appreciation.

Technical discussion did not stop at the exhibition hall. The con-
versation continued online, where NOROO members could hear
more detailed explanations, ask questions freely, and share opin-
ions. The exhibition achieved even stronger impact by connect-
ing offline and online channels.

According to Research Director Ahn Jae-beom, this exhibition
would mark the beginning of stronger internal technology ex-
change starting this year. "We plan to form a council of research
directors and share the strengths of each company. By exchang-
ing core technologies across aoffiliates, we will build a structure
where technology developed in one area can be expanded and
applied in another." This marks an effort to broaden the R&D
approach, laying a strong foundation for greater technological
competitiveness across the NOROO Group.

The exhibition marked a starting point for wider technology ap-
plications and broader approach to R&D. As different technolo-
gies come together, new ideas will begin to take shape. Commu-
nication among NOROO members will open further opportunities
for development, strengthening NOROO from within and giving
clearer form to the future created together.
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Where Change Begins Together-Change Agent

KICK-OFF WORKSHOP FOR THE NOROO GROUP'S FIRST CHANGE AGENT (CA) GROUP

After marking its 80th anniversary last year, the NOROO Group has been taking steady steps toward introducing a new
personnel system. This year marked another milestone with the launch of the first CA group. CA members will gather
feedback from the field, share those insights across the organization, and help drive change from within. We visited the
workshop as the CA members took their first official step.
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INNOVATION STARTS IN THE FIELD

Since 2026, the NOROO Group has been preparing a structured,
group-wide personnel system reform through the Human Re-
sources Innovation Task Force(TF). Designing the system's direc-
tion is important, but equally important is how the field accepts
the system and puts it into practice. To help the reform take root
in the field, the TF selected CA members to gather opinions from
across the organization and support change initiatives from
within.

A total of 10 employees from different affiliates were selected as
CA members through an open group-wide call. Each member
brings a strong understanding of his/her affiliate's work environ-
ment and organizational culture, along with the communication
skills and sense of purpose needed to support change. Moving
forward, CA members will run the roundtable program "Heart-to-
Heart Conversations" and other opinion-gathering activities to
share on-site feedback with the TF. CA members will also explain
organizational culture initiatives, campaigns, and personnel sys-
tem updates in a way employees can easily understand, helping
change take root naturally. Through this role, CA members will do
more than simply deliver messages; they will serve as a commu-
nication bridge between the field and the TF while helping lead
change from within.

Full-scale activities began with a workshop held in Gwangmy-
eong on Apr. 28. At 8:30 AM, 10 CA members and 5 members
of the Human Resources Innovation TF gathered. President Han
Won-seok and Head of Talent Management Office Lee Sun-mi
also joined the workshop to support the start of a new journey.
After orientation and introductions, the workshop continued with
sessions that helped participants better understand the organi-
zational culture and clarify the CA role. Invited lecturer and writer
Lee Cheol-won discussed the essence of organizational culture.
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He also explained how to understand the intentions of
members and the organization, build relationships, and
handle conflict in a healthy way. During the "Desert Sur-
vival Game," participants experienced the importance
of leadership in decision making with limited informa-
tion and strengthened their sense of collaboration as
they worked toward consensus.

BUILDING MOMENTUM FOR CHANGE AND GROWTH
The afternoon continued with sessions focused on more
practical capabilities. Instructor Jang Eun-yeon led a
lecture on "CA Strategic Communication," focusing on
facilitation techniques applicable in the field. Specific
examples introduced ways of asking questions that
naturally elicit others' thoughts and emotions, as well as
response methods for different situations. Participants
deepened their understanding by applying the tech-
niques through simulations. The program also included
short-term feedback, allowing participants to experi-
ence various workplace situations in advance and learn
from one another's approaches.

The workshop concluded with the reading of the dec-
laration, presentation of appointment certificates, and
group photo. "The TF and CA will continue working to
support shared growth between the company and its
employees and ensure that the NOROO Group remains
an organization loved by future generations,” said Lee
Sun-mi, Head of Talent Management Office. According
to him, CA members will play an important role in the
field, helping employees take part in HR innovation as
active drivers of change.

"CA activities and HR innovation will help us prepare for

the future together by opening up communication with

12

employees. A flexible attitude toward change and a
strong institutional foundation are essential to design-
ing the organization's future. Individual interest and ac-
tion can spread across the organization, take shape as
systems, and grow into culture. | hope everyone will take
an active part in this HR innovation, which will become
a source of pride for the NOROO Group," President Han
Won-seok said after presenting appointment certifi-
cates to each CA member. His remarks reflected high
expectations for CA members, who will stay closest to
employees and gather feedback directly from the field.
The workshop served as the official starting point for
CA activities and a chance to build momentum through
warm encouragement. Members from different affiliates
came together around a shared goal and built a sense
of solidarity as partners in creating change. CA mem-
bers will now return to their workplaces, gather on-site
feedback, and implement change one step at a time.
The first step now raises anticipation for a fresh wave of
change across the NOROO Group's organizational cul-
ture and personnel system.
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Manager Kim Sung-ki, Manager Woo Dong-gyun, Senior Associate Kang Assistant Manager Song Manager Park Ji-heon,
Research Team 2, NOROO Sales Team 1, NOROO A-ryung, Architectural T/S Seung-gyu, Safety and Digital Marketing Team,
Auto Coatings Loginet Team, NOROO Paint Environment Team, NOROO NOROO Paint

Chemical

Senior Associate Jung Assistant Manager Pi Assistant Manager Jang Associate Yoon Sang-jun, Senior Associate Lee
Yun-gyeom, Sales Planning Jae-hyeok, Quality Control Hyeon-tae, Research Team  Chilseo Resin Production Keon-u, ESQM Team,
Team, NOROO Paint Team, NOROO Paint 1, NOROO Coil Coatings Team, NOROO Paint NOROO Paint

CA Voices for Change

_ Through various collaborations, | have seen how communication methods and work structures within an organization can
greatly affect outcomes. As a CA member, | hope to contribute to organizational growth by helping create small but clear changes
and improvements that support real work.

_ The workshop helped me realize that organizational culture is change itself. As part of the first CA group, | will help bring
employee feedback into NOROO's innovation process and turn it into meaningful change across the organization.

_ The workshop gave us a clearer sense of the company's commitment to change including where NOROO is headed next. |
have often felt that our work culture is somewhat rigid compared with our organization's capabilities and potential. Through CA
activities, | believe we can begin changing small things one by one. | will take action first and help create change.

_ | believe a positive, proactive attitude improves work efficiency and supports the company's growth. Through smooth
communication, | hope to reduce unnecessary friction among employees and help build an organizational culture that makes
each workday feel a little lighter.

_ The workshop taught me the importance of a clear vision and a flexible attitude. | am grateful to be part of the first step toward
change. | will help build a NOROO Group where people can view situations flexibly, communicate clearly, and smile together. Let's
go, first CA team!
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Filling the Final 2% on the Way to Perfection

A DAY WITH CHOI JAE-HYEOK, ASSISTANT MANAGER OF RESEARCH TEAM 1
AT NOROO COIL COATINGS

Coil coating is a technology that continuously applies and cures paint on steel sheet surfaces, imparting various func-
tional properties. A thin coating film plays an important role in slowing corrosion and extending product life. Today,
coil coating technology has advanced beyond protection. The coating now performs a wider range of functions, from
fingerprint resistance and enhanced corrosion resistance to lasting exterior quality. Choi Jae-hyeok, Assistant Manager
of Research Team 1 at NOROO Coil Coatings, continues his work on the final 2% that brings coil coating closer to per-
fection.

ERINBUEH R 2% —X

NOROOEBRKIATE 1A IR EE M —K

EHIREE (coil coating) J&— UM TIESRLE S B LALEE, FHIR T HZRINRERIHIR, iR E CUEENITRE, (E0G LA R, 2 17 S
7077 TR A% A5 7 % BRI TR, SR AR W LA E, HOTREC A CURT RIP R, SR B & PG RE0, Mo B ik, RS T SF 2
PR 5K, NOROOEMNIREHZE LA IR ETEMIRIR L1 T B IIR2 (coil coating) FIRMIMIZE 5 H &, B0 THRMRIG 2% 22 M.

RESEARCH TOWARD 100%

NOROO Coil Coatings was the first paint company in Korea
to apply coating technology to steel coils. In this context, a
coil refers to a wide steel sheet used as an industrial metal
material. The material is usually rolled into a cylindrical form
for transport and storage, hence the term "coil". After the
coating process, steel sheets are used across everyday life,
including home appliances, building materials, construction,
solar structures, agricultural facilities, and livestock facilities.
Behind these applications is surface treatment technology,
the field Assistant Manager Choi Jae-hyeok works in as part
of Research Team 1. His current focus is galvanized iron (Gl),
particularly Gl containing magnesium and aluminum. "Com-
monly, the material is referred to as zinc-aluminum-mag-
nesium (Zn-Al-Mg) alloy-coated steel sheet. Compared with
many other materials, this steel sheet offers stronger corro-
sion resistance and can even be used in coastal areas. The
drawback is blackening, which occurs when the surface is ex-
posed to moisture.” explains Assistant Manager Choi Jae-hy-
eok. One role of a surface treatment agent is to maximize a
material's strengths while compensating for its weaknesses.

Research and development for this work is built on count-

less cycles of experimentation and verification. In a highly
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competitive paint market, meeting customer performance re-
quirements takes persistence. Some projects continue for one
to two years, while others take two to three years to reach the
optimal result. Assistant Manager Choi Jae-hyeok describes this

research as "finding the final 2%." "Our goal is to achieve 100%
of the physical properties customers require. But filling the final
2% is extremely difficult. | believe research requires the initiative
to think through problems and find solutions independently." In
search of the final 2%, Assistant Manager Choi turns to senior
colleagues, papers, and patent materials for insight. Recently,
he has also started using Al. "Al can be wrong, but when | run
experiments based on suggested raw materials, even the results
become another form of data," he said, describing a new change

in his research process.

KEEPING THE BASICS FIRST, MOVING TOGETHER

Assistant Manager Choi Jae-hyeok begins each day by check-
ing his work. He reviews the previous day's results, organizes the
main points, and builds a structured plan for the day based on
the findings. Afterward, he conducts experiments in product de-
velopment and responds to customer needs. Technical service
is also an important part of his work, including analysis requests
for delivered products and customer requests for improvement.
Research in the lab remains closely connected to customer sites.
In both research and day-to-day work, he places the greatest
value on the basics and cooperation. 'l believe the basics mat-
ter most, including following safety rules and carefully managing

variables in advance as conditions change." Having grown up
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with siblings, Assistant Manager Choi says he natu-

rally developed a habit of looking out for people
around him. He approaches busy colleagues first
to lend a hand and prepares in advance for cus-
tomer needs. An open attitude toward cooperation
also leads to a willingness to learn. "l am learning
so much from Department Manager Park Young-
sam, our team leader, and Deputy General Man-
ager Park Chang-hyun, my senior mentor. Their
guidance helps our team create synergy through
strong teamwork. | was truly happy when a result
developed by our team was finally selected by a
customer."

Another memorable moment came when he saw
an advertisement for a product he had helped de-
velop at a movie theater. Although surface treat-
ment agents are not easily visible, the moment
made him realize how widely the product was be-
ing used in actual industrial sites. He smiled as he
said, "l felt truly proud because | could tell the per-
son | was with, ‘This is what | do."

Now in his fifth year at the company, Choi feels
how much he has changed. At first, even the lan-
guage used at work felt unfamiliar. Now, he leads
discussions himself and receives requests for sup-
port from other departments. Assistant Manager
Choi continues to expand his role gradually as he
gains experience at the intersection of research,
sales, and customer response. His goal is simple.

He wants to continue researching for a long time in
good health and safety, while becoming a trusted pro-
fessional in his field. Today, he continues to work with
colleagues with a smile, stay true to the basics, and fill
the final 2% needed to move closer to completion.

B3R 100%HYERZE
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Steady Dedication, Bright Commitment
2026 LABOR DAY AWARDS

Each year, Labor Day gives us a moment to reflect on the meaning of work and the people who make it possible.
NOROO Paint marks the occasion by recognizing NOROO members who have fulfilled their roles with dedication and
responsibility. A total of six recipients were selected for this year's Labor Day Awards, including one President's Award
recipient and five Labor Union Chairperson's Award recipients. Their work spans production, quality control, and sales,
but all six recipients share one defining quality: A steady commitment that has built trust over time.

152 AB YD ORI R R (S R T

20265 I TIRE
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INOROO N, ZAEMZ7 8l T R I 644 I LIRS KT, Arp B A AR RAIRGE, 5% LRZARKKEIRIGHE, M RAR S A 7,
A B, BN —ZREE AN R RIAL, (EEE B FERIINYE A, TR DA 2 DU 23S B B85, DAY IS RE i A T 9T E,

29 YEARS AS A GATEKEEPER

NOROO Paint holds the Labor Day Awards every year in accor-
dance with its reward and disciplinary regulations. After the labor
union submits award recommendations and written records of
achievements to the HR department, the Reward and Disciplinary
Committee reviews and approves the recipients prior to final CEO
approval. This year, Manager Choi Jong-rel of the Quality Control
Team was selected for the President's Award. Manager Jun You-
sung of Architectural Technology Team 2, Assistant Manager Lee
Chang-ho of Paint Production Team 1, Assistant Manager Lee
Jong-jin of the Daejeon Branch, Assistant Manager Jung Jun-
young of Direct Sales Team 2, and Associate Yoon Sang-jun of
the Chilseo Resin Production Team were selected for the Labor
Union Chairperson's Award. The President's Award includes a
certificate of commendation and support for an overseas study
visit, while the Labor Union Chairperson's Award comes with a
certificate of commendation as well as gift vouchers. Manager
Choi Jong-rel, Manager Jun You-sung, and Assistant Manager
Lee Chang-ho shared their thoughts on the award at Jidamteo,
a space at NOROO Paint's Anyang Research Institute.

"I wondered whether | really deserved the award." Manager Choi
Jong-rel answered with a smile, feeling that there were many oth-
ers who deserved recognition as well. His expression showed hu-
mility and consideration for colleagues who had worked alongside

him for many years. Behind his selection was a quality everyone
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recognized: strict adherence to principles. For Manager Choi who
has handled raw material inspection for 29 years, quality leaves
no room for compromise. Raw material inspection is the first gate
in protecting product quality. The work requires understanding
the properties of thousands of raw materials and learning new
standards whenever a new material is introduced. If a raw mate-
rial fails to meet the standard, every succeeding process can be
affected. Manager Choi approaches his work as a gatekeeper
with this sense of responsibility. "More than anything, setting clear
standards and following them are what matters most," he said.
Even when outside opinions or pressure arose during the work
process, he held firm to his principles until the end. For Manager
Choi, the greatest reward comes when time proves his judgment
was right. Manager Jun You-sung also noted that people say
how the raw materials entering NOROO Paint are always of the
highest quality thanks to Manager Choi, whose strict standards
are known nationwide. Without Manager Choi, raw material in-
spection could slow down enough to disrupt factory operations;
thus underscoring the importance and weight of his role.

SETTING AND FOLLOWING THE RIGHT STANDARDS

As a recipient of the Labor Union Chairperson's Award, Manager
Jun You-sung is a NOROO member known not only for diligence
and dedication but also for setting clear standards. Manager
Jun oversees waterproofing materials at Architectural Technol-
ogy Team 2. He designs and develops products at the research

20

institute while gathering field feedback and ap-
plying it to his work. Waterproofing materials are
highly affected by the surrounding environment,
often leading to field claims and making response
work a challenge. When an issue occurs, Manager
Jun must examine each possible cause to deter-
mine whether the problem lies in the product, the
construction environment, the weather, or another
external factor. He sets up different test conditions
and repeats trials until the cause becomes clear.
The process can be demanding, which makes
feedback from the field all the more meaningful. "I

feel especially rewarded when people in the field tell us
our products work well and the quality has clearly im-
proved," Manager Jun said.

Assistant Manager Lee Chang-ho of Paint Production
Team 1 handles mixing and dispersion, the first process
on the production floor. For over 17 years, he has gained
experience across a wide range of processes including
waterborne paint, packaging, and color mixing. Accu-
racy is what he values most in his work. "With hundreds
of raw material codes, even one misread number can
lead to large-scale disposal," Assistant Manager Lee
stressed. His meticulous approach is often recognized,
although such care naturally takes time. On the produc-
tion floor, however, slowness can be part of accuracy.
Rushing can turn a mistake into a major loss.

The three employees interviewed have different respon-
sibilities, yet share a strong sense of responsibility in

their roles and a desire to grow with the company. They
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expressed their commitment to doing their best, hop-

ing the organizational culture will continue to support
growth for both the company and employees.

The Labor Day Awards served as a time to reflect on
past efforts and renew the sense of commitment.
NOROO members fill each day with dedication and
responsibility, showing the steady strength that keeps
the organization moving. As always, their consistent ef-
forts will protect today's NOROO and drive tomorrow's
growth.
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Expanding Open Innovation in Industrial Biotechnology to Ad-
vance Commercialization of 3-HP Material Applications

NOROO HOLDINGS

EXPANDING OPEN INNOVATION IN INDUSTRIAL
BIOTECHNOLOGY TO ADVANCE COMMERCIALIZATION OF
3-HP MATERIAL APPLICATIONS

NOROO Holdings is joining forces with outside experts to
build momentum in next-generation biomaterials. The com-
pany aims to connect 3-hydroxypropionic acid (3-HP) with
its existing businesses while working with startups to dis-
cover and validate technologies with strong commercializa-
tion potential. As part of the initiative, NOROO Holdings will
launch an open innovation program in industrial biotechnol-
ogy (white biotechnology) with a focus on 3-HP and materi-
als made of the compound. External partners include S&S
Lab (a biotechnology-specialized accelerator that operates
the shared laboratory IRIS Lab) and MYSC (an investment
firm).

The program will bring together startups, universities, and
research institutions working on eco-friendly materials, bio-
chemicals, functional coatings, personal care ingredients,
and relevant fields. The NOROO Bio R&D Center will work
with participating startups, universities, and research institu-
tions to validate product applications using 3-HP materials
and expand industrial use.

3-HP is a next-generation biomaterial made from biomass
through an eco-friendly fermentation process. It is also a
platform chemical that can be converted into various chem-
ical structures and has been named one of the 12 critical
materials by the US Department of Energy. With its potential
to replace petroleum-based chemicals, 3-HP can be used
across a wide range of industries, including medicine, cos-
metics, coatings, and packaging. It is therefore considered
a crucial material for white biotechnology in the carbon-
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neutral era.

Around 100 teams took part in the project, and those se-
lected at each stage of evaluation will advance to the proof
of concept stage. Under the collaboration, NOROO Hold-
ings will provide 3-HP materials and research infrastructure
while taking part in joint validation. S&S Lab will oversee the
first-round evaluation and program management, while
MYSC will assist with commercialization through investment
matching. Selected companies will gain opportunities for
commercialization by working with NOROO Group.

An official from the NOROO Bio Business Development
Group said, “The open innovation program is designed to
speed up industrial applications of 3-HP through external
collaboration. By connecting 3-HP with NOROO Group’s
paint and materials businesses, we aim to generate tangi-
ble results. Collaboration with startups in white biotechnol-
ogy will support technology commercialization while help-
ing build a sustainable ecosystem and strengthen industrial
competitiveness.”

NOROO Holdings intends to continue its open innovation
programs to secure new 3-HP-applied products. The com-
pany will also review ways to apply those products to eco-
friendly technologies across the group, including NOROO
Paint. Based on its technologies and commercialization ex-
periences, NOROO Holdings plans to target the Japanese
market first and use it as a springboard for full-scale entry
into the global market.
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3-HP NATIONAL R&D PROJECT SECURED TO ADVANCE
COMMERCIALIZATION OF INDUSTRIAL BIOMATERIALS
NOROO Holdings is accelerating its entry into the white
biotechnology market through 3-HP development. The
company was recently selected to take part in “develop-
ing technologies for raw material production and high-
value product applications to revitalize the bio-based
polymer market,” led by the Korea Evaluation Institute of
Industrial Technology.

For its role in the project, NOROO Holdings will oversee
the demonstration of large-scale 3-HP production us-
ing waste biomass—covering the entire process from
raw material sourcing to production. The broader proj-
ect covers the development of bio-derived acrylic acid-
based polymer materials, the demonstration of large-
scale 3-HP production using waste biomass, and the
demonstration of bio-acrylic acid production via a 3-HP
catalytic reaction.

The project is also anticipated to create stronger syn-
ergy within the group. NOROO Paint, a core affiliate of
NOROO Holdings, will take part in the demonstration of
bio-acrylic acid production via a 3-HP catalytic reaction.
Its role focuses on converting 3-HP into an industrial raw
material and assessing the possibility of replacing acrylic
acid, long dependent on petrochemical processes, with
a bio-based material. In particular, the project will focus
on securing a total value chain—from raw material pro-
duction to final products—through industry-academia-
research collaboration involving multiple joint research
institutions.

An official from the NOROO Bio Business Development
Group said, “Until now, white biotechnology has largely
remained at the research stage. This demonstration proj-
ect marks the start of full-scale development and com-
mercialization, supported by investment in pilot facilities.
We will remain committed to expanding our projects for
white biotechnology materials in cooperation with the
Ministry of Trade, Industry and Energy.”
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Protecting the Environment through Removal of Invasive Plants
along Anyangcheon Stream
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NOROO PAINT & COATINGS

PROTECTING THE ENVIRONMENT THROUGH REMOVAL

OF INVASIVE PLANTS ALONG ANYANGCHEON STREAM

NOROO Paint & Coatings partnered with the Anyang city
government to carry out the “Citizen-Participatory Invasive
Plant Removal Activity 2026” to help protect the stream
ecosystem near its plant. Held along Anyangcheon Stream
near the Anyang plant, the initiative was designed to create
a healthier stream environment and preserve the local eco-
system. It carried added significance as part of the NOROO
Paint & Coatings’ efforts to protect the local environment as
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a homegrown business that has developed together with the
community.

NOROO Paint & Coatings has operated in Anyang for many
years, placing coexistence with the local community and
environmental conservation among its core management
values. The company has also carried out a wide range of
social contribution activities. The most recent activity was
an ESG initiative that brought local residents together to im-
prove the neighborhood surrounding the plant.

Participants included employees from NOROO Paint & Coat-
ings and dffiliates, including NRP, NCC, and NRL, as well as
officials from the Anyang city government. The objective
was to prevent non-native plants from spreading and pro-
tect the stream’s native ecosystem. An instructor was pres-
ent to explain the characteristics of invasive plants and their
proper removal. Afterward, participants removed young
invasive plants by their roots. The cleanup was conducted
along the section between Chunghun 2-gyo Bridge and
Chunghundaegyo Bridge.

An official from NOROO Paint & Coatings said, “As NOROO
has grown with Anyang as its base, protecting the surround-
ings of our plant and taking part in activities with the local
community are crucial. We will consistently pursue our social
contribution initiatives to protect the environment while es-
tablishing links with the local community through ESG man-
agement.”

NOROO;R 44 B 3 H PR A F]

FREFESTHABYERED, FARIPERIFR

FAERIPI MGERRAES RS, NOROO  REI S RFMAEHRT “20264F
TRESHEAESFREMBREN . XBREZFHEDNEIERNE, STE
SERRAAIRIF R RIPHIR A SR Y AU FIEENOROOREI R
FELT AR RTR) | — 81T, FI T SHKHR KB4t Bl 9 RIPTT
X BHH T 3B, BXEINRIT.

NOROOFRKHCERILIRZ A A B LSS, Rt KHR ST RRIPIEAROE
BENE FEARSMIERRBES AREDHR—MEREREL Bl
LB, LT RAERS SHESCREIME,

YK, NOROORFHR R EXAE] (NRPUNCCINRL) R TURZFHEXA
TEHEBE T A S SENEEH - HELBMANKIE, WAESTHIE
MBI E AT T ER B R AR E RN 5 FE IR B FART SN SRABM B, RIFITR
FREESRR.SEETTRES T TR TIEYNRERBRAESE, #
TR EEIF,

NOROOREMAXR A LR, “HAINOROOBTE R FF A KHCRAI BV, IR
RT BNHE, 5itKAR A RIERIER EE.NOROOHKK S B th 44
et X BRI B R RIPESIATE R IS, LESGEE N E D, MRS
Tt REHmMEF.”
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Website Overhaul for Peak Apartment Repainting Season
Improving Customer Decision-Making and Consultation
Convenience

WEBSITE OVERHAUL FOR PEAK APARTMENT REPAINTING
SEASON

IMPROVING CUSTOMER DECISION-MAKING AND
CONSULTATION CONVENIENCE

With apartment repainting season in full swing, NOROO
Paint & Coatings has fully renewed the repainting page
on its official website to improve customer experience.
The overhaul goes beyond the old information-only
structure, making it easier for customers to understand
the repainting process and guiding them to consultation.
The repainting process has been reorganized into four
stages: review, comparison, verification, and decision.
Information and services for each stage are now more
clearly connected.

NOROO Paint & Coatings also recently launched NOROO
Smart Color, an Al-based service that generates repaint-
ing design proposals. The service allows customers to
review color proposals for apartment exteriors in about
five minutes, enabling faster decision-making during the
initial review stage. During the initial review, customers
can compare Al-generated design proposals. In the final
stage, NOROO Smart View provides 3D simulations that
allow customers to preview the outcome of the selected
design. An Al color director offers expert insights, assist-
ing customers in making decisions with greater confi-
dence.

The renewed website also provides contact details and
email addresses for Al color directors nationwide so that
customers may submit inquiries more conveniently. Fur-
thermore, improvements have been made in the overall
user flow—from content understanding to consultation
request.

An official from NOROO Paint & Coatings said, “The over-

haul goes beyond simply providing information. It was
designed to make it easier for customers to understand
the repainting process and help them make more rea-
sonable decisions. We will remain dedicated to updating
our digital services for enhanced customer convenience.”
The renewed page is available on the NOROO Paint &
Coatings website (www.noroopaint.com) under “Custom-
er Support” and “Apartment Repainting.”

EEEMFARES, 2EIRER

RAHBERERZ0EIE

NOROOREI A EEENF AL E, WEBEXE R, N EMNEF A
LETEHT T 2ERAR L RBARIER T UE R ARMEESNIER, ESRAE
FILABRBEBERMHIBMREIFAEDR, H ERGEEZTHRS . FI2N
EFTARE S R EHAE N TE LR IEORE ML, FHREEM
BNERE SRS #H1T T RaRE.

S51thE, NOROORBREFEL TEFAINMARESZEMR
£“Noroo  Smart Color”s ZARS BITEAS D HNEINMEE A B S
R, TR EVITE I B T IR R R R ORI E M R, A58
3T “Noroo Smart Color"IAH LLER B FAINA R, TRARIEM EE, alET
M “Noroo Smart View”BI3DIERIFRSTHAIN LR AR BB, @id Al
FEIAMNR T RIZFFEE, BT ZIFE P RRNEM,

4, R EHIE MIERIE2ESEERNAIEE MR NER AR IHEES,
RE 7B BENERNE, SILEN, B AARIERE RIEZEHNENR
AT T AL, BRI T B BRI R sh R 3o

NOROOREHER AL RR, “W RS RBAN T IRBER, BRNTHEL
B ERMNMIBRRIIAETR, M SRR S BT SREMNREF LR
&, REEFPENE. " RRENRE A ZENOROORKEIE M (www.noroo-
paint.com) “BEF L T EEMHALE MIREE.

NOROO AUTOMOTIVE COATINGS

KIM JONG-WOO, PRESIDENT OF NOROO AUTOMOTIVE
COATINGS,

RECEIVED THE TIN TOWER ORDER OF INDUSTRIAL
SERVICE MERIT

Kim Jong-woo, President of NOROO Automotive Coatings,
received the Tin Tower Order of Industrial Service Merit at the
53rd Commerce & Industry Day ceremony held on Mar. 31.
President Kim's achievements centered on management in-
novation and high value-added coating technologies for fu-
ture mobility, contributing to boosting the automotive mate-
rials industry. His work on national R&D projects, such as the
development of battery fire-extinguishing fluids, helped se-
cure next-generation materials technologies. His leadership
in materials innovation, including the commercialization of
high value-added products based on low-temperature cur-
ing coating patents, also served as a major reason for the
award.

Commerce & Industry Day is one of Korea’s biggest business

SUMMER . 2026
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Kim Jong-woo, President of NOROO Automotive Coatings,
received the Tin Tower Order of Industrial Service Merit

events, hosted and organized by the Ministry of Trade, In-
dustry and Resources and the Korea Chamber of Commerce
and Industry (KCCI). Since 1974, the ceremony has built a
long-standing tradition and reputation. Each year, the event
reflects the economic climate and the needs of the time.
This year's slogan was “A History of Constant Challenge, a
Great Leap Forward Together.” The ceremony honored busi-
ness leaders who have overcome challenging domestic and
global economic conditions through passion and innova-
tion, while reaffirming the shared commitment of the gov-
ernment and business community to Korea’s next economic
leap.

At the ceremony, 264 business leaders and workers who
contributed to the country’s economic development re-
ceived honors including Orders of Industrial Service Merit, In-
dustrial Service Medals, and Presidential Citations. This year,
special recognition went to entrepreneurs who contributed
to the localization of materials, parts, and equipment while
also expanding global supply chains and advancing Al-
based manufacturing innovation. Honored businesses were
acknowledged for lowering reliance on foreign suppliers by
localizing core materials and parts, as well as for actively ex-
panding globally and innovating in manufacturing to boost
the country’s economic competitiveness. NOROO Automo-
tive Coatings was highly recognized for raising the standing
of Korea's automotive materials industry through ongoing
technological innovation.

Prime Minister Kim Min-seok attended the ceremony and
offered encouragement to business leaders. Kang Myung-
soo from KCCl said, “The ceremony highlighted the achieve-
ments of business leaders who have contributed to the na-
tional economy, shared a vision for the future, and raised a
sense of pride. Building on the innovation and spirit of chal-
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lenge shown by these leaders, the government and com-
panies will work together to make a new economic break-
through for Korea."

NOROO;SZE R IR IR B IR AT
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MEO T ENRLER, FoZEdREGFERINEFHRE RO,
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I TE L ENMR, D ERRERHARABREET THLENE
SRR, BT S B RS FEF, RIMEBELFRH (k"

THE KIBAN

WAFFLE FOOD TRUCK EVENT BRINGS A SWEET START
TO SUMMER

On May 14, THE KIBAN organized a food truck event to en-
courage employees ahead of the full summer heat, creating
a cheerful moment with sweet waffles.

Summer at the Anseong R&D Complex can feel especially
hot due to frequent greenhouse work, which also increases
physical fatigue. The complex is located in a suburban area
surrounded by fields, making cafes that sell coffee or a vari-
ety of desserts difficult to access. To address this issue, THE
KIBAN has held food truck events from time to time. For this
event, waffles with cool whipped cream and various top-
pings were served. Employees were free to choose according
to their own tastes.

Upon the arrival of the food truck, employees stopped by
during short breaks, took photos with their waffles, and chat-

Waffle Food Truck Event Brings a Sweet Start to Summer

ted with one another, enjoying sweet moments together.
One employee said, “After spending time in the lab wrestling
with experimental data, stepping outside for a snack really
helped me relieve stress. | could feel how much the company
cares about us.”

One of the staff members for the event said, “Events like this
give employees new energy and help them return to work
with greater focus. They also bring people together, creat-
ing opportunities for communication and building a stronger
sense of pride in the company.” As such, THE KIBAN plans to
keep developing programs that take into account employee
feedback and contribute to creating a better workplace.

THE KIBAN

BPERHERREEN, WEFIARREN

FIR BB REER RS, THE KIBANFS B 4B & T XREER, AE
FHRYERH N TR ZERT R TR, QSR Y.

RIER TR T AR LIRS, BEEBARR, AR HE R AR
I FRR AT LRI, 71133 E MBS TP R EIMBET WIFE TR 7
Itt, THE  KIBANZEZEDEREFD R, h0ER T HBEERE Y m~ B8
NS IR B ERHHEANRS, LR TAILURIE DA S HFHTIER.
MEEREIPREVER, RTMNO9MZERR, FEEXMRRE R, BE
R, TRHE I —MIRTRT, ERPRERIELENWEIES S, HX
IZRRE, BT FRERT . ERR B RBNRAIBXIT, BEBVRAC.”
AEFEEERHERFNTHEARKT, “XIETEMEFL R TIES, 1LAA]
ERETIMRATE BNARRE R, LelE T ABRHNE, B8
FEBEABRMEBRRE. "MEXRT, SERASEHTRAINES, #HES
BT RIA KM ERNEDTE.
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Assistant Manager Choi Jae-hyeok of Research Team 1
at NOROO Coil Coatings says, “Research is about find-
ing the final 2%.” In other words, staying with every detail
and doing his best until the target is reached. We support
every NOROO member who continues each day with a
commitment to the basics, collaboration, and steady ef-
fort toward 100%.

NOROOEMAK BRAT MR IAEEMAERT, HRALZE I HHB
RER2%, " XAIERKRE, 7T 100%RH B iR, BAFETBEHIBR
£, NG RBFAIR AL E, BREEE 100%H BIRLS a3+
HIFTENOROO AN ME:ZN.

At the Kick-Off Workshop for NOROO Group's First Change
Agent (CA) Group, the first CA members gathered to ex-
change ideas and take part in various team activities. The
first CA members took on their role as a communication
bridge and drivers of change for NOROQO’s growth. We
look forward to seeing how the first CA members gather
feedback from the field and help create a better tomor-
row.

ENOROO%HIChange Agent 1HAKick-OffffiT & k£, CA 1HAA RI15TER
— 2, BAMEHRIREN, FET EELEHNAER. FEANOROOE
BHRPOBNFRNTENHTE, CA IHRARIHHINGRS ARG
RELEEHBFLR—LES, LOIEXFHARNCA LHAMRITREAR
MR-
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